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 Summarize how youth are targeted by 
commercial tobacco companies

 Understanding the importance of screening 
for commercial tobacco use in youth

 Incorporate knowledge of youth commercial 
tobacco use to design youth tobacco 
screening protocols, and assess youth for 
commercial tobacco use.



 The World Health Organization describes 
commercial tobacco smoking as an Epidemic.

 Causes 6 million deaths/year.

 Will cause 10 million deaths annually by 
2030.
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 Is a “chronic disease with remission and 
relapse.”

 Warrants medical treatment as does any drug 
dependence disorder or chronic disease.
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Drug Used in past month

 Heroin 136,000 Users 

 Methamphetamines 1 million

 Cocaine/Crack 2.3 million

 Marijuana/Hashish 14 million

 Alcohol 16 million (abusers)

 Nicotine 71.5 million

*all trigger release of dopamine
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 Socio-demographic
◦ Below Poverty 30.6%

◦ Above Poverty 20.4%

 Environmental
◦ Co-workers, friends, and family

◦ Access to cigarettes and socially acceptable 
smoking environments

 Family and Peers
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 Adult Smoking Rates are declining.

 Adults smokers are dying from tobacco 
related illnesses.

 To remain profitable, tobacco companies 
need new smokers.







YAS are the only source of replacement smokers. Less than one-third of 
smokers start after age 18. So YAS must include those under 18.
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Didn’t the Master 
Settlement Agreement 

in 1998 forbid 
targeting youth?



 https://www.youtube.com/watch?v=QR5D-
IJ6S2k

https://www.youtube.com/watch?v=QR5D-IJ6S2k
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Familiar Themes
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APPLE FLAVOR: “Apples 

connote goodness and 

freshness”

SWEET FLAVOR CIGARETTE:

“It’s a well known fact that 
teenagers like sweet products.”
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Advertised in women’s magazines 
with high teen readership.

Increase in teen girls stating a 
favorite cigarette brand by 10%.

Nearly half of the teen girls that 
previously did not list a favorite 
cigarette, listed Camel as their 
favorite.

Having a favorite cigarette increased 
risk of smoking by 50%.

(Pierce, Messer, James, White, Kealey, Vallone, 
Healton, 2010)
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VAPE- The act of using an e-cigarette.

MOD- Modifications to an e-cigarette.

THROAT HIT- The sensation of a “bite” at the 
back of the throat when vapor hits it.

DRY HIT- No vapor on the drag.

JUICE- the liquid nicotine in the tank of the e-
cig.

710- Marijuana wax or oil that can be 
vaporized with e-cigs.









 Facebook automatically 
generates pages based on 
enough people liking something. 

 Marlboro currently has over 
380,000 likes which includes old 
advertisements, videos, and 
people posting pictures of 
Marlboro.  

 Companies pay influencers 
through 3rd parties to post 
pictures with their products or to 
mention them. 

 Can find several small smoke 
shops on social media with 
advertising of discount prices.

 Social Media platforms require 
users to be age 18, but easy to 
bypass. 





http://www.waymarking.com/gallery/image.aspx?f=1&guid=6bf1e74b-0f62-4d15-97b1-fff7e19109dd


What does the 

data tell us?



 Almost 9 out of 10 smokers start before the 
age of 18.

 99% of smokers start before the age of 26 
(American Cancer Society, 2014).

 Nationally, AIAN youth, ages 12-18 have the 
highest smoking rate at 35% (CDC 2014).

 Youth are susceptible to Nicotine.



 50% of youth admitted to experimenting with 
tobacco.

 26% of youth smoked in the last 30 days.

 22% said that the first puff happened between 
ages under 7-9.

 47% took their first puff between ages 10-13

 Youth were 3x more likely to start smoking if 
a peer was smoking.

(Soto, Baezconde-Garbanati, Unger, Greenberg, 2009)





Teens who use e-cigarettes 
are 3 times more likely to try 

cigarettes in a year

Source: Wills, Knight, Sargent, Gibbons, Pagano, and Williams. (2016). Longitudinal Study 
of Electronic Cigarette Use and onset of cigarette smoking among high school students in 
Hawaii.



 The USPSTF recommends screening school 
age children and youth for tobacco use.

 Clinics tobacco screening protocols range 
from starting at age 5 to starting at age 18.

 GPRA begins tobacco screening at 5 years of 
age.



Why Screen Youth at age 5

Nearly ¼ of AIAN youth smokers start before age 10.

Allows for early intervention when a youth starts 
experimenting.

If a smoker quits before the age of 30, much of the damage 
that smoking did to their health will be undone.



Next Steps

Develop, implement, and use good commercial tobacco screening 
protocols starting at age 5.  

Work with the family to help very young commercial tobacco users 
to successfully quit.

Document, Document, Document.



Work with your clinic and tribe to develop culturally relevant and age 
appropriate prevention programs.

Use your data to see if your programs are working, or if you need to 
change them.

Work with tribes to utilize Policy, Systems, and Environment Changes, 
and MPOWER Strategies to reduce smoking prevalence and incidence.



California Indian Tobacco Education

Chris Cooper                                                        Julie Villa

chris.cooper@crihb.org
916-929-9761

julie.villa@crihb.org
916-929-9761


	Structure Bookmarks
	H1




